Benchmark Performance Report

Aggregate Performance by Initiation Type

Listed below is data gathered from a recent sampling of EyeWonder’'s ad campaigns across all verticals. This
report analyzes performance of campaigns by initiation type. Instant Play Video, Self Select Video, and non-video
Rich Media units are compared across four main industry metrics.

Initiation Type: Interaction Rate (total) Interaction Rate (unique) | Average Interaction Time Click-Through Rate
Instant Play Video 6.67% average 3.47% average 11.30 seconds 0.33% average
Self Select Video 10.47% average 4.04% average 9.60 seconds 0.16% average
Rich Media (non-video) 11.95% average 5.02% average 6.96 seconds 0.29% average
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NOTE: Above quantitative data is only behavioral in nature and does not reflect qualitative factors including creative design and
campaign objectives. Campaign objectives differ by campaign and will produce varying results depending on the chosen goals.
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